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BA4205 BUSINESS RESEARCH METHODS LTPC
3003

COURSE OBJECTIVE:

> To make the students of tourism understand the principles of scientific methodology in business

enquiry, develop analytical skills of business research and to prepare scientific business reports.

UNIT | INTRODUCTION 9
Business Research — Definition and Significance — the research process — Types of Research —
Exploratory and causal Research — Theoretical and empirical Research — Cross —Sectional and time —
series Research — Research questions / Problems — Research objectives — Research hypotheses —
characteristics — Research in an evolutionary perspective — the role of theory in research.
UNIT Il RESEARCH DESIGN AND MEASUREMENT 9
Research design — Definition — types of research design — exploratory and causal research design —
Descriptive and experimental design — different types of experimental design — Validity of findings —
internal and external validity — Variables in Research — Measurement and scaling — Different scales —
Construction of instrument — Validity and Reliability of instrument.
UNIT Il DATA COLLECTION 9
Types of data — Primary Vs Secondary data — Methods of primary data collection — Survey Vs
Observation — Experiments — Construction of questionnaire and instrument — Types of Validity —
Sampling plan — Sample size — determinants optimal sample size — sampling techniques — Sampling
methods.
UNIT IV DATA PREPARATION AND ANALYSIS 9
Data Preparation — editing — Coding —Data entry — Validity of data — Qualitative Vs Quantitative data
analyses — Applications of Bivariate and Multivariate statistical techniques, Factor analysis,
Discriminant analysis, Cluster analysis, Multiple regression and Correlation, Multidimensional scaling —
Conjoint Analysis — Application of statistical software for data analysis.
UNIT V REPORT DESIGN, WRITING AND ETHICS IN BUSINESS RESEARCH 9
Research report —Types — Contents of report — need for executive summary — chapterization — contents
of chapter — report writing — the role of audience — readability — comprehension — tone — final proof —
report format — title of the report — ethics in research — Ethics in research — Subjectivity and Objectivity
in research.

TOTAL : 45 PERIODS
COURSE OUTCOMES :
1. Students will understand and appreciate scientific inquiry
2. Students would know to write research proposals
3. The students would be able to undertake a systematic outlook towards business situations for the
purpose of objective decision making, and the method of conducting scientific inquiry to solve
organizational problems
4, Students would be able to analyze data and find solutions to the problems.
5. Students could prepare research reports

REFERENCES :
1. Donald R. Cooper, Pamela S. Schindler and J K Sharma, Business Research methods, 11th Edition,
Tata McGraw Hill, New Delhi, 2012.

2. Alan Bryman and Emma Bell, Business Research methods, 3rd Edition, Oxford University Press,
New Delhi, 2011.

3. Uma Sekaran and Roger Bougie, Research methods for Business, 5th Edition, Wiley India, New
Delhi, 2012.

4. William G Zikmund, Barry J Babin, Jon C.Carr, AtanuAdhikari,Mitch Griffin, Business Research
methods, A South Asian Perspective, 8th Edition, Cengage Learning, New Delhj) 2012.

5. Panneerselvam. R, Research Methodology, 2nd Edition, PHI Learning, 2015;?
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BA4103 MANAGERIAL ECONOMICS LTPC
3003

COURSE OBJECTIVE:

> To introduce the concepts of scarcity and efficiency; to explain principles of micro

economics relevant to managing an organization; to describe principles of macroeconomics to

have the understanding of economic environment of business.

UNIT | INTRODUCTION 9

The themes of economics — scarcity and efficiency — three fundamental economic problems —
society’s capability — Production possibility frontiers (PPF) — Productive efficiency Vs economic
efficiency — economic growth & stability — Micro economies and Macro economies — the role of
markets and government — Positive Vs negative externalities.

UNIT Il CONSUMER AND PRODUCER BEHAVIOUR 9

Market — Demand and Supply — Determinants — Market equilibrium — elasticity of demand and
supply — consumer behaviour — consumer equilibrium — Approaches to consumer behaviour —
Production — Short-run and long-run Production Function — Returns to scale — economies Vs
diseconomies of scale — Analysis of cost — Short-run and long-run cost function — Relation
between Production and cost function.

UNIT Il PRODUCT AND FACTOR MARKET 9

Product market — perfect and imperfect market — different market structures — Firm’s
equilibrium and supply — Market efficiency — Economic costs of imperfect competition — factor
market — Land, Labour and capital — Demand and supply — determination of factor price —
Interaction of product and factor market — General equilibrium and efficiency of competitive
markets.

UNIT IV PERFORMANCE OF AN ECONOMY - MACRO ECONOMICS 9

Macro-economic aggregates — circular flow of macroeconomic activity — National income
determination — Aggregate demand and supply — Macroeconomic equilibrium — Components of
aggregate demand and national income — multiplier effect — Demand side management —
Fiscal policy in theory.

UNIT V AGGREGATE SUPPLY AND THE ROLE OF MONEY 9

Short-run and Long-run supply curve — Unemployment and its impact — Okun’s law — Inflation
and the impact — reasons for inflation — Demand Vs Supply factors —Inflation
VsUnemployement tradeoff — Phillips curve —short- run and long-run —Supply side Policy and
management- Money market- Demand and supply of money — money-market equilibrium and

national income — the role of monetary policy.
TOTAL: 45PERIODS
COURSE OUTCOMES:
To introduce the concepts of scarcity and efficiency;
2. To explain principles of microeconomics relevant to managing an organization
3. To describe principles of macroeconomics
4. To have the understanding of economic environment of business.
5. To study about the policies that regulate economic variables
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REFERENCES:

1. Paul A. Samuelson, William D. Nordhaus, SudipChaudhuri and AnindyaSen, Economics, 19 edition,
Tata McGraw Hill, New Delhi, 2011

2. William Boyes and Michael Melvin, Textbook of economics, Biztantra, 7 th edition 2008.

3. N. Gregory Mankiw, Principles of Economics, 8 th edition, Thomson learning, New Dglhij,201 (

4. Richard Lipsey and Alec Chrystal, Economics, 13th edition, Oxford, University Pre AL ™
New Delhi, 2015, PRINCIPR e
5. Karl E. Case and Ray C. Fair, Principles of Economics, 12th edition, PeM.WWAAH cO ¥ .
Asia, New Delhi, 2017. OF TECHNOLOQ‘;B o
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BA4103 MANAGERIAL ECONOMICS LTPC
3003

COURSE OBJECTIVE:

> To introduce the concepts of scarcity and efficiency; to explain principles of micro
economics relevant to managing an organization; to describe principles of macroeconomics to
have the understanding of economic environment of business.

UNIT | INTRODUCTION 9
The themes of economics — scarcity and efficiency — three fundamental economic problems —
society’'s capability — Production possibility frontiers (PPF) — Productive efficiency Vs economic
efficiency — economic growth & stability — Micro economies and Macro economies — the role of
markets and government — Positive Vs negative externalities.
UNIT Il CONSUMER AND PRODUCER BEHAVIOUR 9
Market — Demand and Supply — Determinants — Market equilibrium — elasticity of demand and
supply — consumer behaviour — consumer equilibrium — Approaches to consumer behaviour —
Production — Short-run and long-run Production Function — Returns to scale — economies Vs
diseconomies of scale — Analysis of cost — Short-run and long-run cost function — Relation
between Production and cost function.
UNIT Il PRODUCT AND FACTOR MARKET 9
Product market — perfect and imperfect market — different market structures — Firm’s
equilibrium and supply — Market efficiency — Economic costs of imperfect competition — factor
market — Land, Labour and capital — Demand and supply — determination of factor price —
Interaction of product and factor market — General equilibrium and efficiency of competitive
markets.
UNIT IV PERFORMANCE OF AN ECONOMY — MACRO ECONOMICS 9
Macro-economic aggregates — circular flow of macroeconomic activity — National income
determination — Aggregate demand and supply — Macroeconomic equilibrium — Components of
aggregate demand and national income — multiplier effect — Demand side management —
Fiscal policy in theory.
UNIT V AGGREGATE SUPPLY AND THE ROLE OF MONEY 9
Short-run and Long-run supply curve — Unemployment and its impact — Okun’s law — Inflation
and the impact — reasons for inflation — Demand Vs Supply factors —Inflation
VsUnemployement tradeoff — Phillips curve —short- run and long-run —Supply side Policy and
management- Money market- Demand and supply of money — money-market equilibrium and
national income — the role of monetary policy.

TOTAL: 45PERIODS
COURSE OUTCOMES:
> To introduce the concepts of scarcity and efficiency;
» 2. To explain principles of microeconomics relevant to managing an organization
» 3. To describe principles of macroeconomics
> 4. To have the understanding of economic environment of business.
» 5. To study about the policies that regulate economic variables
REFERENCES:
1. Paul A. Samuelson, William D. Nordhaus, SudipChaudhuri and AnindyaSen, Economics, 19t edition,
Tata McGraw Hill, New Delhi, 2011
2. William Boyes and Michael Melvin, Textbook of economics, Biztantra, 7 th edition 2008.
3. N. Gregory Mankiw, Principles of Economics, 8 th edition, Thomson learning, New Dglhi, 2017
4. Richard Lipsey and Alec Chrystal, Economics, 13th edition, Oxford, University Pre

New Delhi, 2015. PRINCIPAL L\'EG :
5. Karl E. Case and Ray C. Fair, Principles of Economics, 12th edition, Pgmcn\ﬂdlﬁét&ﬁ#“ COLY
Asia, New Delhi, 2017. OF TECHNOLOGY
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BA4204 OPERATIONS MANAGEMENT LTPC

3003
COURSE OBJECTIVE:
> To provide a broad introduction to the field of operations management and explain the concepts, strategies
tools and techniques for managing the transformation process that can lead to competitive advantage.

UNIT I INTRODUCTION TO OPERATIONS MANAGEMENT 9
Operations Management — Nature, Importance, historical development, transformation processes, differences
between services and goods, a system perspective, functions, challenges, current priorities, recent trends.
Operations Strategy — Strategic fit , framework. Productivity; World-class manufacturing practices
UNIT Il OPERATIONS AND THE VALUE CHAIN 9
Capacity Planning — Long range, Types, Developing capacity alternatives, tools for capacity planning. Facility
Location — Theories, Steps in Selection, Location Models. Sourcing and procurement - Strategic sourcing,
make or buy decision, procurement process, managing vendors.
UNIT lll DESIGNING OPERATIONS 9
Product Design - Criteria, Approaches. Product development process - stage-gate approach - tools for efficien
development. Process - design, strategy, types, analysis. Facility Layout — Principles, Types, Planning tools
and techniques.
UNIT IV PLANNING AND CONTROL OF OPERATIONS 9
Demand Forecasting — Need, Types, Objectives and Steps - Overview of Qualitative and Quantitative methods
Operations planning - Resource planning - Inventory Planning and Control. Operations Scheduiling - Theory of
constraints - bottlenecks, capacity constrained resources, synchronous manufacturing
UNIT V QUALITY MANAGEMENT 9
Definitions of quality, The Quality revolution, quality gurus; TQM philosophies; Quality management tools,
cenrtification and awards. Lean Management - philosophy, elements of JIT manufacturing, continuous
improvement. Six sigma.

TOTAL: 45 PERIOD
COURSE OUTCOMES:
1. Understanding of the evolution of operations management practices and world class manufacturing
processes
2. Knowledge about capacity planning, strategic sourcing and procurement in organizations
3. Enhances the understanding of product development and design process
4. Ability to forecast demand and overcome bottlenecks
5. Provides insight to Quality management tools and practices

REFERENCES :

1. Richard B. Chase, Ravi Shankar, F. Robert Jacobs, Operations and Supply Chain Management, McGraw H
Education (India) Pvt. Ltd, 14th Edition, 2014.

2. Mahadevan B, Operations management: Theory and practice. Pearson Education India; 2015.

3. William J Stevenson, Operations Management, Tata McGraw Hill, Sth Edition, 2009.

4. Russel and Taylor, Operations Management, Wiley, 5th Edition, 2006.

5. Norman Gaither and Gregory Frazier, Operations Management, South Western Cengage Learning,Sth
edition, 2015.

6. Cecil C. Bozarth, Robert B. Handfield, Introduction to Operations and Supply Chain Management, Pearson,
4th Edition, 2016.

7. Panneerselvam. R, Production and Operations Management, 3rd Edition,.PHI Learning, 2012.
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