BA4105 LEGAL ASPECTS OF BUSINESS LTPC
3003

COURSE OBJECTIVE:
> The objective of this course is to familiarize the students with various laws that will help themto
refine their understanding of how law affects the different aspects of business.

UNIT | COMMERCIAL LAW 9

THE INDIAN CONTRACT ACT 1872

Definition of contract, essentials elements and types of a contract, Formation of a contract,
performance of contracts, breach of contract and its remedies, Quasi contracts - Contract Of Agency:
Nature of agency, Creation and types of agents, Authority and liability of Agent and principal: Rights
and duties of principal and agents, termination of agency.

THE SALE OF GOODS ACT 1930 Nature of Sales contract, Documents of title, risk of loss,
Guarantees and Warranties, performance of sales contracts, conditional sales and rights of an unpaid
seller -

NEGOTIABLE INSTRUMENTS ACT 1881: Nature and requisites of negotiable instruments. Types
of negotiable instruments, liability of parties, holderin due course, special rules for Che queand drafts,
discharge of negotiable instruments.

UNIT II COMPANY LAW AND COMPETITION ACT 9

COMPANY ACT 195682013 Major principles — Nature and types of companies, Formation,
Memorandum and Articles of Association, Prospectus, Power, duties and liabilities of Directors,
winding up of companies, Corporate Govemance.

Competition Act 2002 - Introduction, Definitions, Enquiry into Certain Agreements and Dominant
Position of Enterprise and Combinations.

UNIT 1l INDUSTRIAL LAW 9
An Overview of Factories Act - Payment of Wages Act - Payment of Bonus Act - Industrial Disputes
Act.

UNIT IV CORPORATE TAX & GST 9
Corporate Tax Planning, Corporate Taxes and Overview of Latest Developments in Indirect tax Laws
relating to GST:An introduction including constitutional aspects, Levy and collection of CGST & IGST,
Basic concept oftime and value of supply, Inputtax credit, Computation of GST Liability, Registration,
Tax Invoice, Credit & Debit Notes, Electronic Way bill, Returns, Payment of taxes including Reverse
Charge

UNITV  CONSUMERPROTECTION ACT AND INTRODUCTION OF CYBER LAWS 9
Consumer Protection Act — Consumer rights, Procedures for Consumer grievances redressal, Types
of consumer Redressal Machineries and Forums-- Cyber crimes, IT Act 2000 and 2002, Cyber Laws,
Introduction of IPR Intellectual Property Laws- Introduction, Legal Aspects of Patents, Filing of Patent
Applications, Rights fromPatents, Infringement of Patents, Copyright and its Ownership, Infringe ment
of Copyright, Civil Remedies for Infringement.— Copy rights, Trade marks, Patent Act. Introduction,
Right to Information Act, 2005.

TOTAL: 45 PERIODS
COURSE OUTCOMES:
1. Understand the fundamental legal principles in developing various contracts and
commercial laws in the business world
Identify the common forms of business associations and elements of Corporate Goverpance
Develop insights regarding the laws related to industrial environment \y\r'h
Ability to understand the fundamentals of corporate taxand GST . \\.;;,f_f”
Understand the role of consumer rights and cyber laws in the modern business pgxi@paent
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BA4032 ENTREPRENEURSHIP DEVELOPMENT LT PC
3 0 3

0
COURSE OBJECTIVES:
>To equip and develop the learners entrepreneurial skills and qualities essential to undertake
business.
>To impart the learners entrepreneurial competencies needed for managing business efficiently and
effectively.
UNIT | ENTREPRENEURAL COMPETENCE 9

Entrepreneurship concept — Entrepreneurship as a Career — Entrepreneurial Personality - Characteristics
of Successful Entrepreneurs — Knowledge and Skills of an Entrepreneur.

UNITII ENTREPRENEURAL ENVIRONMENT 9
Business Environment - Role of Family and Society - Entrepreneurship Development Training and Other
Support Organisational Services - Central and State Government Industrial Policies and Regulations.

UNIT il BUSINESS PLAN PREPARATION 9
Sources of Product for Business - Prefeasibility Study - Criteria for Selection of Product - Ownership -
Capital Budgeting- Project Profile Preparation - Matching Entrepreneur with the Project - Feasibility
Report Preparation and Evaluation Criteria.

UNIT IV LAUNCHING OF SMALL BUSINESS 9
Finance and Human Resource Mobilisation - Operations Planning - Market and Channel Selection -
Growth Strategies - Product Launching — Incubation, Venture capital, Start-ups.

UNIT V MANAGEMENT OF SMALL BUSINESS 9
Monitoring and Evaluation of Business - Business Sickness - Prevention and Rehabilitation of Business
Units - Effective Management of small Business - Case Studies.
TOTAL : 45 PERIODS

COURSE OUTCOMES:
After the completion of the course, the students will be able to:

1. The learners will gain entrepreneurial competence to run the business efficiently.

2. The learners are able to undertake businesses in the entrepreneurial environment

3. The learners are capable of preparing business plans and undertake feasible projects.

4. The learners are efficient in launching and develop their business ventures successfully

5. The learners shall monitor the business effectively towards growth and development..

REFERENCES:

1. S.S.Khanka, Entrepreneurial Development, S.Chand and Company Limited, New Delhi, 2016.

2. R.D.Hisrich, Entrepreneurship, Tata McGraw Hill, New Delhi, 2018.

3. Rajeev Roy Entrepreneurship, Oxford University Press, 2nd Edition, 2011.

4. Donald F Kuratko, T.V Rao. Entrepreneurship: A South Asian perspective. Cengage Learning, 2012.

5. Dr. Vasant Desai, “Small Scale Industries and Entrepreneurship”, HPH,20086.

6. Arya Kumar. Entrepreneurship, Pearson,2012. =-.k‘ﬂ}ﬂ,

7. Prasanna Chandra, Projects — Planning, Analysis, Selection, Implementation ap %@ws. Tata

McGraw-Hill, 8 th edition ,2017. Yerincipal
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BA4003 BANKING AND FINANCIAL SERVICES

COURSE OBJECTIVES :
> Grasp how banks raise their sources and how they deploy it
and manage the associated risks
» Understand e-banking and the threats that go with it.
> Understand about other asset based and fund based financial services in India
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UNIT I INTRODUCTION TO INDIAN BANKING SYSTEM AND PERFORMANCE

EVALUATION 9
Overview of Indian Banking system — Structure — Functions — Key Regulations in Indian
Banking sector —RBI Act, 1934/ 2006 —Banking Regulation Act, 1949—Negotiable Instruments
Act 1881/ 2002 - Provisions Relating to CRR — Provision for NPA's - Overview of Financial
Statements of banks — Balance Sheet — Income Statement - CAMEL

UNIT II MANAGING BANK FUNDS/ PRODUCTS & RISK MANAGEMENT 9
Capital Adequacy — Deposit and Non-deposit sources — Designing deposit schemes and
pricing of deposit sources —loan management— Investment Management —Asset and Liability
Management — Financial Distress =Signal to borrowers — Prediction Models — Risk
Management — Interest rate — Forex— Credit market —operational and solvency risks — NPA’s
— Currentissues on NPA's — M&A’s of banks into securities market

UNIT 1l DEVELOPMENT IN BANKING TECHNOLOGY 9
Payment systemin India — paper based — e payment —electronic banking —plastic money — e-
money —forecasting of cash demand at ATM’'s —The Information Technology Act, 2000 in India
— RBlI's Financial Sector Technology vision document — security threats in e-banking & RBI's
Initiative.

UNIT IV ASSET BASED FINANCIAL SERVICES 9
Introduction — Need for Finaneial Services — Financial Services Market in India —NBFC — RBI
framework and act for NBFC — Leasing and Hire Purchase — Financial evaluation —
underwriting — mutual funds

UNIT V INSURANCE AND OTHER FEE BASED FINANCIAL SERVICES 9
Insurance Act, 1938 —IRDA — Regulations = Products and services —Venture Capital Financing
-Bill discounting —factoring — Merchant Banking — Role of SEBI

TOTAL :45 PERIODS

COURSE OUTCOMES:
1. Understand the overall structure and functions of Indian Financial System
2. Gain knowledge about regulations governing the Indian Banking system
3. Price various types of loans proposed by banks to various prospective borrowers with
different risk profiles and evaluate the performance of banks
4. Familiarise the students with the concept of e-banking
5. In-depth understanding of fee-based and fund-based financial services in India

REFERENCES:

1. Padmalatha Suresh and Justin Paul, “Management of Banking and Financial Services,
Pearson, Delhi, 2017.

2. Meera Sharma, "Management of Financial Institutions — with emphasis on Bank and
Risk Management”, PHI Learning Pvt. Ltd., New Delhi 2010

3. Peter S. Rose and Sylvia C. and Hudgins, “Bank Management and Financial Servieés”,
Tata McGraw Hill, New Delhi, 2017 \\4@5
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BA4206 BUSINESS ANALYTICS LTPC
3003
COURSE OBJECTIVES:
Learnto
1. Use business analytics for decision making
2. To apply the appropriate analytics and generate solutions
3. Model and analyse the business situationusing analytics.
UNIT I INTRODUCTION TO BUSINESS ANALYTICS (BA) 9

Business Analytics = Terminologies, Process, Importance, Relationship with Organisational Decision
Making, BA for Competitive Advantage.

UNIT I MANAGING RESOURCES FOR BUSINESS ANALYTICS 9
Managing BA Personnel, Data and Technology. Organisational Structures aligning BA. Managing
Information policy, data quality and changein BA.

UNIT 1l DESCRIPTIVE ANALYTICS 9
Introduction to Descriptive analytics - Visualising and Exploring Data - Descriptive Statistics - Sampling
and Estimation - Probability Distribution for Descriptive Analytics - Analysis of Descriptive analytics

UNIT IV PREDICTIVE ANALYTICS 9
Introduction to Predictive analytics - Logic and Data Driven Models - Predictive Analysis Modeling and
procedure - Data Mining for Predictive analytics. Analysis of Predictive analytics

UNIT V PRESCRITIVE ANALYTICS 9
Introduction to Prescriptive analytics - Prescriptive Modeling - Non Linear Optimisation -
Demonstrating Business Performance Improvement.
TOTAL: 45 PERIODS

COURSE OUTCOMES:

1. Ability to understand the role of Business Analytics in decision making

2. Ability to identify the appropriate tool for the analytics scenario

3. Ability to apply the descriptive analytics tools and generate solutions

4. Understanding of Predictive Analytics and applications

5. Knowledge of Prescriptive Analytics and demonstrating business process improvement

REFERENCES
1. Marc J. Schniederjans, Dara G. Schniederjans and Christopher M. Starkey, " Business
Analytics Principles, Concepts, and Applications - What, Why, and How" , Pearson Ed, 2014
2. Christian Albright S and Wayne L. Winston, "Business Analytics - Data Analysis and Decision
Making" , Fifth edition, Cengage Learning, 2015.
3. James R. Evans, "Business Analytics - Methods, Models and Decisions'\ RPeafgon Ed, 2012.
: rmﬁal
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Richard B. Chase, Ravi Shankar, F. Robert Jacobs, Operations and Supply Chain Management,
McGraw Hill Education (India) Pvt. Ltd, 14th Edition, 2014.

Mahadevan B, Operations management: Theory and practice. Pearson Education India; 2015.
William J Stevenson, Operations Management, Tata McGraw Hill, 9th Edition, 2009.

Russel and Taylor, Operations Management, Wiley, 5th Edition, 2006.

Norman Gaither and Gregory Frazier, Operations Management, South Western Cengage

- Learning,9 th edition, 2015.

Cecil C. Bozarth, Robert B. Handfield, Introduction to Operations and Supply Chain Management,
Pearson, 4th Edition, 2016.
Panneerselvam. R, Production and Operations Management, 3rd Edition,. PHI Learning, 2012.
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BA4204 OPERATIONS MANAGEMENT LT PC
300 3
COURSE OBJECTIVE:

» To provide a broad introduction to the field of operations management and explain the concepts,
strategies, tools and techniques for managing the transformation process that can lead to
competitive advantage.

UNITI INTRODUCTION TO OPERATIONS MANAGEMENT 9
Operations Management — Nature, Importance, historical development, transformation processes,
differences between services and goods, a system perspective, functions, challenges, current priorities,
recent trends. Operations Strategy — Strategic fit , framework. Productivity; World-class manufacturing
practices

UNIT I OPERATIONS AND THE VALUE CHAIN 2
Capacity Planning — Long range, Types, Developing capacity alternatives, tools for capacity planning.
Facility Location — Theories, Steps in Selection, Location Models. Sourcing and procurement - Strategic
sourcing, make or buy decision, procurement process, managing vendors.

UNIT 1l DESIGNING OPERATIONS 9
Product Design - Criteria, Approaches. Product development process - stage-gate approach - tools for
efficient development. Process - design, strategy, types, analysis. Facility Layout — Principles, Types,
Planning tools and techniques.

UNIT IV PLANNING AND CONTROL OF OPERATIONS 9
Demand Forecasting — Need, Types, Objectives and Steps - Overview of Qualitative and Quantitative
methods. Operations planning - Resource planning - Inventory Planning and Control. Operations
Scheduling - Theory of constraints - bottlenecks, capacity constrained resources, synchronous
manufacturing

UNITV QUALITY MANAGEMENT 9
Definitions of quality, The Quality revolution, quality gurus; TQM philosophies; Quality management toals,
certification and awards. Lean Management - philosophy, elements of JT manufacturing, continuous
improvement. Six sigma.

TOT. 45 PERIODS
COURSE OUTCOMES: \ /\L\\
1. Understanding of the evolution of operations management practices and W
manufacturing processes m -
2. Knowledge about capacity planning, strategic sourcing and p ' MW
3. Enhances the understanding of product development and design process Autenomous
4. Ability to forecast demand and overcome bottlenecks T.N.Palayam, Gebl 1‘”,
5. Provides insight to Quality management tools and practices. m. ‘D() ,‘”;o



REFERENCES :
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. Gary Dessler and Biju Varkkey, Human Resource Management, 14th Edition, Pearson Education

28

Limited, 2015.

David A. Decenzo, Stephen.P.Robbins, and Susan L. Verhulst, Human Resource Management, Wiley,
International Student Edition, 11th Edition, 2014.

Luis R.Gomez-Mejia, David B.Balkin, Robert L Cardy. Managing Human Resource. PHI Learning.
2012

Bernadin , Human Resource Management ,Tata Mcgraw Hill ,8th edition 2012.
Wayne Cascio, Managing Human Resource, McGraw Hill, 2015.

Ilvancevich, Human Resource Management, McGraw Hill 2012.

Uday Kumar Haldar, Juthika Sarkar. Human Resource management. Oxford. 2012
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BA4203 HUMAN RESOURCE MANAGEMENT LTPC
3003

COURSE OBJECTIVE:
» To provide knowledge about management issues related to staffing, training, performance,
compensation, human factors consideration and compliance with human resource requirements.

UNIT I PERSPECTIVES IN HUMAN RESOURCE MANAGEMENT )
Evolution of human resource management — The importance of the human capital — Role of human
resource manager ~Challenges for human resource managers - trends in Human resource policies —
Computer applications in human resource management = Human resource aceounting and audit.

UNIT Il HUMAN RESOURCE PLANNING AND RECRUITMENT 9
Importance of Human Resource Planning — Forecasting human resource requirement —matching supply
and demand - Internal and External sources- Organizational Attraction-. Recruitment, Selection,
Induction and Socialization- Theories, Methods and Process.

UNIT Il TRAINING AND DEVELOPMENT 9
Types of training methods —purpose- benefits- resistance. Executive development programme -
Common practices - Benefits — Self development — Knowledge management.

UNIT IV EMPLOYEE ENGAGEMENT 9
Compensation plan — Reward — Motivation — Application of theories of motivation — Career management
— Mentoring - Development of mentor — Protégé relationships- Job Satisfaction, Employee Engagement,
Organizational Citizenship Behavior: Theories, Models.

UNITV PERFORMANCE EVALUATION AND CONTROL 9
Method of performance evaluation — Feedback — Industry practices. Promotion, Demotion, Transfer and
Separation — Implication of job change. The control process — Importance — Methods — Requirement of
effective control systems grievances — Causes — Implications — Redressal methods.

TOTAL: 45 PERIODS
COURSE OUTCOMES:
Students would have gained knowledge on the various aspects of HRM
Students will gain knowledge needed for success as a human resources) \Ej&!sional.
Students will develop the skills needed for a successful Hj{mnmgan-
Students would be prepared to implement the concepts learned in the Heas)
Students would be aware of the emerging concepts in the field oi‘[—.ﬂw.uy.ﬂ\. %ﬂi&?),
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BA4009 CONSUMER BEHAVIOR LTPC
3 00 3

COURSE OBJECTIVE:
>  Tostudyandunderstand the consumer' behaviorin-order to effectively utilise the market' potential

UNITI INTRODUCTION 9
Understanding Consumer behaviour - Consumption, Consumer orientation, Intempretive and Quantitative
approaches - Effects of Technology, Demographics and Economy on Consumer behaviour.

UNIT Il INTERNAL INFLUENCES 9
Influences on consumer behavior — motivation — perception — Attitudes and Beliefs - Learning and
Experience - Personality & Self Image.

UNIT Il EXTERNAL INFLUENCES 9
Socio-Cultural, Cross Culture - Family group — Reference group — Communication - Influences on
Consumer behavior

UNIT IV CONSUMER BEHAVIOR MODELS 9
Traditional and Contemporary Consumer behaviour modelfor Individual and industrial buying behaviour
and decision making.

UNITV PURCHASE DECISION PROCESS 9
Consumer decision making process — Steps, Levels and decision rules - Evolving Indian consumers —

Opinion Leadership - Diffusion and Adoption.
TOTAL: 45 PERIODS

COURSE OUTCOMES:

The student understands

1. Consumer grientation and consumption
2. Intrinsic influences

3. Effects of external influences

4. Models of consumer and industrial buying
5. The decision making process

REFERENCES:

1. RamanujMajumdar, Consumer Behaviour - Insights from Indian Market, PHI, 2010.

2. Leon G.Schiffman and Leslie LasarKanuk, Consumer Behavior, Pearson Education, India, ninth
edition, 2010.

3. Barry J.B., Eric G.H., Ashutosh M., Consumer Behaviour - A South Asian Perspective, Cengage
Learning, 2016.

4. Paul Peter et al., Consumer Behavior and Marketing Stratergy, Tata McGraw Hill, Indian Edition,
7th Edition 2005,
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REFERENCES :

1. N. D. Kapoor, Elements of Mercantile Law, Sultan Chand and Company, India, 2017.

2. P. K. Goel, Business LLaw for Managers, Biztantatara Publishers, India, 2017.

3. Akhileshwar Pathak, Legal Aspects of Business, Tata McGraw Hill,, 6th Edition 2018.

4. Ravinder Kumar, Legal Aspects of Business, New Delhi: Cengage Learning, 4 th edition, 2016.

5 Sinha P.K, Dr. Vinod Singhania, Text Book of Indirect Tax, Taxman Publication, New Delhi

6. Taxmann, GST Manual with GST Law Guide & Digest of Landmark Rulings, 11th Edition, 2019

7.P. P. S. Gogna, Mercantile Law, S. Chand & Co. Ltd., India, Fourth Edition, 2015.

8. Dr. Vinod K. Singhania, Direct Taxes Planning and Management, 11 th, 2007.

9. Richard Stim, Intellectual Property- Copy Rights, Trade Marks, and Patents, Cengage Learning,
15 th edition 2017.

10. Daniel Albuguerque, Legal Aspect of Business, Oxford,2 nd edition, 2017

11. Ravinder Kumar— Legal Aspect of Business.— Cengage Learning, 4 th Edition-2016.

12.V.S. Datey, GST Ready Reckoner, 9 th edition, 2019
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